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Going From Paper to Digital

W hen the iPad was first released in 
2010, it was clear that this new 
tablet computer had the potential 

to be a successful delivery system for 
electronic editions of magazines. The big 
question that remained was whether 
traditional magazine publishers would be 
willing to put out the effort to create 
tablet versions of their magazines that 
were easy to use and that provided 
readers with something of value.

The New Yorker, the magazine your 
author reads as a tablet edition, is 
available through Apple’s App Store for 
the iPad, the Amazon Appstore for 
Android for the Kindle Fire, and Next 
Issue Media for the Galaxy Tab. There is 
also an edition for the regular e-ink Kindle 
and a stripped-down version for the 
iPhone. 

The New Yorker’s tablet edition went live 
for the iPad in October 2010, and 
debuted on the Kindle Fire a little over a 
year later. The magazine also offers a 
complete archive online. The New Yorker 
has been somewhat of a pioneer in 
electronic offerings, as it initially sold its 
electronic archive as an engraved 
portable hard drive.85

The New Yorker has done particularly 
well in the transition to a tablet era. The 
Pew foundation reports that the magazine 
has successfully raised its basic 
subscription price and has many 
subscribers paying for both the print and 
the tablet versions of the magazine. It’s 
also brought in new online humor content 
that isn’t behind the paywall to help draw 
people in to the magazine’s Web site. 
“We decided that this was a serious 

Magazines and the Digital Shift

Top magazine circulations: print versus digital

Print still dominates the magazine world ... ... but the growth is on the digital side ...

 ... while print has declined
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 1. AARP the Magazine 22,274,096

 2. Game Informer Magazine 7,629,995

 3. Better Homes and Gardens 7,615,581

 4. Good Housekeeping 4,348,641

 5. Reader’s Digest 4,228,529

 6. National Geographic 4,029,881

 7. Family Circle 4,029,525

 8. People 3,527,541

 9. Woman’s Day 3,331,803

 10. Time 3,289,377

 1. Game Informer Magazine 2,950,136

 2. Readers Digest 454,526

 3. Cosmopolitan 236,006

 4. Maxim 206,639

 5. Taste of Home 206,469

 6. National Geographic 178,746

 7. Working Mother 171,313

 8. OK! Weekly 141,146

 9. Star Magazine 139,855

 10. Poder Hispanic 124,652
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The New Yorker offers their magazine in a 
variety of tablet formats, including Apple’s 
iPad and Amazon’s Kindle.
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